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EDITOR’S NOTE
unussau1sns

Dear Readers,

Our first issue of 2018 offers an in-depth look at Indorama Ventures’
commitment to protecting and respecting whistleblowers, as a
necessary component of good business practice. We look back
at the 2017 that highlight IVL's growth as a company, and plot the
course for an equally inspiring future.

We're including several compelling environmental stories in the
current issue. We introduce a brand new CSR initiative, review IVL's
own sustainability policies in recognition of Earth Day 2018, and
examine why the general public has been slow to embrace some
types of recycling initiatives. You’ll be introduced to a new long-term
commitment in developing our people globally, i-Lead program, as
well as the resourceful business model at our Glanzstoff Group
subsidiary in Europe. We end by shining a light on Luxembourg,
home to a Glanzstoff factory and a magnificent country to explore.

Throughout the magazine, you will find that our mood and tone,
style, and content layout are quite different from that of previous
years. Please ensure that you follow our magazines throughout the
year. We hope that you will gain some insight and even joy from this
issue of the magazine. As always, please send us an e-mail if you
have comments or suggestions. We love hearing from you.
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FOCUS

WHISTLEBLOWING FOR
GOOD CORPORATE
(Governance

ASUSVIUN:IEIWONISANTUQUATONISAG

The Whistleblower Committee has been established
at Indorama Ventures for many years and although
we have the ethics@indorama.net email address in
the Corporate Governance section of our website,
there are still many employees who would like a better
understanding of its usefulness to the organization.

What exactly is a whistleblower? The Government
Accountability Project (GAP) was created in 1977
at the Institute for Policy Studies (IPS) in the United
States to work in the public interest in defense of
whistleblowers. It describes a whistleblower as “an
employee who discloses information that he/she
reasonably believes is evidence of illegality, gross
waste or fraud, mismanagement, abuse of power,
general wrongdoing, or a substantial and specific
danger to public health and safety.”

At Indorama Ventures, Whistleblowing was
incorporated into our policies in 2013 as a way of
protecting the company and its employees against
breaches of corporate governance in a very broad
manner. However, most people would have a hard
time distinguishing among activities that can be
specifically defined as a whistleblower case. Over the
years, the Whistleblower Committee has investigated
allegations of sexual and verbal harassment, shady
practices and weaknesses in environmental health
and safety compliance. By using various combinations
of internal and external investigations, the committee
has endeavored to remain independent and neutral

by assigning others to investigate and report back.
The committee has then issued advice to correct the
situation or allow improvements to be made where
possible.
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However, employees can sometimes find it difficult to
distinguish between what constitutes a simple human
resources (HR) issue and serious whistleblower
matters. To give some examples, two colleagues
having an argument is an HR disciplinary problem
as opposed to one colleague sexually harassing or
threatening others, which is a gross abuse of power.
We also feel that there should be a neutral party that
handles any complaint or case in order that it be dealt
with properly.

From a corporate viewpoint, the whistleblower is
a necessary means to inform senior executives
of potential legal or ethical risks that could cause
economic or reputational impact on the company. For
this reason, we must never minimize the importance
whistleblowers. In fact, the company insists that
whistleblowers will not be dismissed or punished in
any way after any allegations are made. When an
employee, contractor or subcontractor is aware of
possible breaches of the law, regulations or human
rights, the committee needs to hear about it even
when local management has promised corrective
action. This is so that it can follow up and ensure that
appropriate action is being taken.

The Whistleblower Committee recommends that
most issues be reported to the management of the
business unit first so that immediate action can be
taken, but in cases where management is allegedly
involved then it would be necessary to contact the
committee directly.

In addition to the ethics@indorama.net email, there
is another option to report cases in the event that the
Whistleblower Committee is a party to the complaint:
to the Independent Directors of the Board. Most
people are not aware of this and make whistleblower
allegations to both the ethics@indorama.net and the
independentdirectors@indorama.net mail. We would
appreciate if the latter address be used only for
allegations against the Whistleblower Committee so
that these can be sent to the directors.
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Finally, no one should be under the impression that
investigations do not happen just because they are
not made public. Due to the sensitivity of many cases,
the investigations are conducted with a measure of
discretion. To date, we have investigated 100% of
reports made to the committee and are receiving
much-appreciated cooperation and support from
senior executives and the Board.

If you have seen something that you believe should
be reported, it is always useful if some evidence is
available. For instance, if there is harassment of a
sexual nature, either the victim or a witness can make
the complaint, but additional witnesses, a recording,
or video will also help tremendously. However, in
cases of sexual harassment, while there is very
often no witness, the committee will still accept the
complaint and investigate.

At no time does the committee encourage you to do
anything that puts you, or others, in danger.

We may request that local HR or management look
into the complaint, so please be very aware that you
must inform us if there is a good reason why those
HR or local management should not be involved in
the investigation.

If you want any further information on the role of
the Whistleblower Committee, you can contact me,
richard.j@indorama.net or if you prefer to speak with
a female employee, please direct your queries to our
Corporate Governance Officer,

kongkun.t@indorama.net.
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Our global success shapes our thinking.
Our aspirational plan requires exceptional talent.
The i-Lead program is designed to develop the
next-gen leaders who can work with world-class
teams and inspire them to be the best in what they do.
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GROWING FROM
STRENGTH TO STRENGTH

MAJOR ACHIEVEMENTS IN 2017 AND
OUR PLAN FOR CONTINUOUS IMPROVEMENT

Strategic investments and acquisitions, combined
with exceptional in-house performance, carved out
Indorama Ventures’ place on the world stage in 2017
— fulfilling our vision “to be a world-class chemical
company making great products for society”.

Several indicators demonstrate our excellent
performance. In fact, our EBITDA has consistently
grown by 20% each year since 2013. Moreover,
in 2017, our EPS that has grown by 63% year-on-
year, and our EBITDA has risen two times over the
last 4 years, unprecedentedly reaching over US$1
billion. Our success is considered a consequence
of the implementation of clear strategies: vertical
integration, geographic expansion and diversification
of products with a focus on the high value-added

(HVA) category.

We have been recognized as a leader in other areas
as well. The Dow Jones Sustainability Index and the
FTSE4Good Emerging Index now include us in their
exclusive lists, thanks to the Company’s commitment
to sustainability. Customers have also weighed in,
giving us our highest-ever rating (85.61%) and scoring
the company’s products and services twice as high
as the industry average.

The future looks even brighter. A series of strategic
investments have put us at the forefront of innovation,
including acquisitions of European’s leading tire
material specialists Glanzstoff and DuraFiber. In
addition, Performance Fibers is also expanding its
operations in China due to rising demand, and will
soon become the largest tire-cord producer in China.
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Indorama Ventures has also acquired the assets of
both Artlant and Artelia, major Portuguese producers
of purified terephthalic acid (PTA), the chemical
precursor to PET. An additional Portuguese PTA
plant will come online later in 2018, with a capacity
of 700,000 tons per annum. Elsewhere in Europe, our
Rotterdam PTA plant recently completed brownfield
expansion, making it the most efficient integrated
PET and PTA complex in Europe. Our new dual-feed
cracker in the US will boast a capacity of 450,000
tons per annum.

Trends toward lightweight vehicles and sustainability,
as well as growth in population, urbanization and retail
demand are important reasons for optimism moving
forward. Our diverse revenue streams and heavy
investment in R&D bode well for future expansion.
We have pursued accretive growth opportunities in
high value-added products while our core business is
well-positioned to benefit from rising global demand.

With strong fundamentals, far-sighted leadership,
and a healthy environment of transparency and
continued improvement, Indorama Ventures is
pursuing continuous success far into the future.

¢
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INDORAMA VENTURES’
STRATEGY MEET 2018
IN BANGKOK

STRATEGY MEET 2018 viuus:sulkegus:=5nUuovaulasiiun ouwosa Ansvinw

From January 28-30, 2018, senior executives at
Indorama Ventures’ worldwide subsidiaries gathered
in Bangkok in January for Strategy Meet 2018, the
largest annual internal conference for the company.
With around 180 attendees participating, the three-
day event set the tone not only for a very important
year in their achievement and development, but also
for the future of the Company.

The meeting started off with a speech by our
GCEO, Mr. Aloke Lohia, who emphasized not only
the Company’s achievement in delivering robust
performance, but also the way we demonstrated
the operational versatility needed to improvise
our strategic direction and adapt to the constantly
shifting industry environment. Our focus has been on
investing to create a platform for growth. Mr. Lohia’s
session was to share the Company’s transformational
journey within the group.

Executives from corporate functions and from each
business unit also gave presentations to inform
attendees about the Company’s ongoing projects, and
to provide updates regarding business performance
and environment overview. Another highlight of this
year’s Strategy Meet was the presentation on i-Lead,
a human capital development project for Indorama
Ventures global leaders. Find out more about the
i-Lead project on page 18.

The last day’s agenda included sessions conducted
by external speakers. The morning started with
a presentation by Boston Consulting Group on
the topic of digital disruptions and opportunities.
Attendees were updated on the world’s major trends
and allowed to discuss the issues related to their own
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area of responsibility. In the afternoon, the fantastic
presentation by the agency that has worked with us
on rebranding, showed their plan to promote and
strengthen our brand and marketing. The final session
featured a talk by a special guest speaker, Sadhguru.
This famous Indian speaker shared with the audience
a different aspect of thinking that can be adopted in
life personally and professionally.

We benefit hugely from our strong position as an
international company. The opportunities we gain
from knowledge transfer and shared experience,
technology, innovations, and business solutions
are inestimable. Our efforts at the Strategy Meet
2018 reflected an inspiring picture of collaboration,
as a leading player in the industry came together to
achieve one common goal.

In front of the conference room, the CSR team provided
interested attendees with information about Indorama
Ventures’ recycling education flagship project.

Find out more about this project on page 20

USIDEUANUKIMRoVUs:uAUYIU CSR TRJoyaiRaonulasvnns
TRAow§auNsSlsiAaunwgrsoundnouauto
odoyawuiauingonulasvaslanki 20




Senior executives of Indorama Ventures’ subsidiaries attended the Strategy Meet 2018 in Bangkok.
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Sadhguru, the inspiring speaker, joined a session
onstage on the last day of the conference.

Sadhguru Unwaujasavisvuuanale Juwauutofludugane
yovnsUs:sy
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[ TO KNOW

GLANZSTOFF,
A NEW MEMBER OF
INDORAMA VENTURES

In its effort to develop a more complete automotive
portfolio, Indorama Ventures recently acquired
Glanzstoff Group, a trusted manufacturer of Rayon
fibers for the tire industry. The move will broaden our
production base and reinforce its position as a leader
in the field of automotive textiles.

As Europe’s largest manufacturer of tire cord fabrics
and single-end cords, Glanzstoff Group provides us
with an established presence in markets throughout
Luxembourg, France, Italy, Czech Republic and
China. Its focus on continued innovation also makes
the company a perfect fit for our business model of
building a High Value-Added (HVA) portfolio.

We recently spoke with Arnaud Closson, Managing
Director at Glanzstoff Industries (Luxembourg). His
thoughts on the importance of collaboration were
among the many highlights of the Strategy Meet
2018. A major theme of our conversation was the
conscious decision to use customers, suppliers, and
educational institutions as active resources to direct
company progress.

As Mr. Closson explains, paying careful attention to
customer feedback is only the beginning. “The real
success is when one of our customers is actually
interested in our technology and trying to develop
it with us.” These joint development projects with
customers are the result of many visits and meetings,
as well as appearances at fairs and conferences to
encourage productive dialogue with buyers.
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“We are also working a lot with external universities,”
Mr. Closson adds. “Open innovation is something
very important for us. We have something like five
or six different collaborations with universities in
Europe.” Suppliers can also be an excellent source
of ideas for the company, helping to inspire many
“solutions for us which would be innovative,” thanks
to the technical knowledge they impart.

The fruits of these collaborations are among
Glanzstoff Group’s biggest successes. “lI would
mention two specific projects that we have initiated
with tire companies in Europe,” Mr. Closson says.
One involves “a new combination of material that will
give better performance to the tire but also have a
positive impact on the environment by reducing the
weight of material used.” The other is an improvement
surrounding “the chemistry that we are using to
[optimize] the interface between our products and the
rubber, using more sustainable chemicals.”

Through this emphasis on partnership and creativity,
along with the desire to continually innovate in all
areas of operation, Glanzstoff Group and Indorama
Ventures are already looking ahead to a future of even

greater collaboration and progress.
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FIBER SUBSIDIARIES
KEEP THE FOCUS ON

INNOVA

ON

Indorama Ventures focuses on continually providing
a broader portfolio of products for our customers.
Through innovation, high value-added products, and
recycling, we have achieved faster earnings growth
and enhanced sustainability of the business. We have
invested in research and development to provide our
customers with diverse offerings, aiming to become
a ‘one-stop’ provider for customer needs across the
industry.

Last year, several of our fiber subsidiaries joined the
‘Techtextil 2017’ exhibition in Frankfurt, Germany. The
event was an excellent opportunity for us to show the
public our new innovations in fiber technology.

Participating in the exhibition were FiberVisions/ES
FiberVisions, Indorama Polyester Industries Thailand
and Indonesia, Performance Fibers, PHP Fibers,
Trevira and Wellman International, each with unique
offerings on display. Featured products included PHP
Fibers’ Enka® TecTape Hybrid Roving, the prototype
model of Hy:Ro Bike, and PLA hollow fiber for filling
material produced by Trevira, along with many others.

We also demonstrated brand new tire cord fabrics
and single end cords (SECs) and advanced PET
products. The latter group included high thermal
adhesion THERMTEC™ to reduce heat-generated
failure, extra-high dimensional stability UNITEC™ for
enhanced handling, along with extra-high tenacity
ECOTEC™ for carcass weight and rolling resistance
reduction.

Sources: Indorama Ventures’ internal article,

“TECHTEXTIL 2017” by Hans-Bernd Luechtefeld,

Market Research & Communication Manager at PHP Fibers
With thanks to the colleagues: Flemming Bynge (FiberVisions/ES
FiberVisions), Shailesh Agrawal (Indorama Polyester Industries
Thailand and Indonesia), Kenny Wong (Performance Fibers),
Guenter Wittman/Silvana Brandi (Trevira) and Celene Dolan

(Wellman International)
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Thebroadportfolioavailable underindoramaVentures’
umbrella is key to ensuring long-term sustainability.
The commitment to continuously improve our variety
of products reflects the company’s investment of
time, talent and funding toward innovation at all levels
of manufacturing. Additionally, we take advantage
of our extensive internal network by transferring
knowledge and abilities among our subsidiaries. By
joining forces internally, we are able to coordinate and
cooperate across traditional lines, share referrals and
provide a combined response to market trends.

Visitors to the Techtextii 2017 event seemed
impressed with the results, often complimenting us
on our innovative approach to engineering issues
and the wide range of opportunities made available
by the new lines of products. The sentiment was
summarized well by Hans-Bernd Luechtefeld, Market
Research & Communication Manager at PHP Fibers:
“Together with Indorama Ventures, we present a
combined force and build on the strong brands and

know-how of its companies and supported by IVLs
global footprint and market goodwill.”
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Performance
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WELLMAN INTERNATIONAL
TEAMS UP WITH RGSI N
RESEARCH PARTNERSHIP

10O PREVENT BEDSORES

In an effort to prevent bedsores among elderly
and bedridden people, Wellman International, an
Indorama Ventures company is entering a research
partnership with the Royal College of Surgeons in
Ireland (RCSI) to develop mattress materials that
facilitate good skin health.

Bedsores are serious and painful ailment, which most
commonly afflict older people. They form as pressure
ulcers when constantly high levels moisture and
friction weaken the skin and raise the likelihood of
infection. Bedsores impact significantly on healthcare
budgets and are often the trigger for admission into
hospital or long stay facilities, with recent data from
the US-based Agency for Healthcare Research and
Quality (AHRQ) estimating an annual spend of $9-12
Billion. Until now, awareness of the problem has led to
partial solutions and improved preventive measures,
but no production of nhew bedding materials that fully
meet the challenges that bedsores create among the

most vulnerable members of the population.

THE B E Aco N ISSUE 19

The joint effort by Wellman International and RCSI,
announced on October 11, 2017, combines the
development and manufacturing expertise of
Wellman with the research and clinical expertise
of RCSI. As a Dublin-based, not-for-profit health
sciences institution, RCSI is a widely respected
organization that often uses resources within industry
and academia to improve healthcare for patients.

The aim is to produce a market-ready mattress topper
made of a highly specialized fiber “PU-Pro” with
Moisture Vapor Transmission (MVT) functionality.
This will be paired together with a unique base layer
of the mattress, which is developed from ‘Breathair’
fiber, an innovative fibre technology which facilitates
weight distribution and allows for optimum resilience
and durability. In combination, these materials will
be capable of fine-tuning the microclimate where
the product interacts with the skin, reducing both
moisture and pressure at the points of impact.

Primarily a domestic bedding and home furnishings
manufacturer, Ireland-based Wellman is already
the largest European producer of polyester staple
fibers. The company services Hygiene & Healthcare,
Domestic Bedding & Home Furnishings, as well as
industrial and automotive sectors for both European
and global markets. Its current collaboration with
RCSI represents the latest effort of Indorama Ventures’
subsidiary to use R&D to deliver High Value-Added
(HVA) products to market.

Donal Breen, CEO of Wellman International, said, “We
are very excited about the opportunity to collaborate
with RCSI on a project to address a long-standing
medical challenge. We feel confident that we will
develop a novel solution utilizing the unique fiber
technology of Wellman and the clinical reach and
research expertise of RCSI.”
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We need new leaders who can work

with the same attitude, the same competence

and the same passion as our existing leaders.
The i-Lead program is the IVL way to groom

the next generation of leaders and ensure that

they are empowered for success.
»
Mr. Aloke Lohia

Though much of the market focus surrounding Indorama Ventures
has centered on its recent growth and acquisitions, the company
is embarking on several long-term initiatives for the good of its
employees. Among these is the internal i-Lead program, whose aim
is to involve Indorama’s current and future leaders worldwide, and
train them for the challenges that lie ahead.

Currently launching for 27 members across three geographic
regions, Indorama’s i-Lead stresses the importance of personal
initiative as well as lateral thinking. The members, divided into teams
by region (Asia, North America, and EMEA), will undergo a series
of team-building projects for a period of 6 months. These tasks
include site visits, group work, action learning, and crafting effective
presentations.

Six mentors within the company have been assigned to each
business in each geographical region, overseeing member progress.
Mentors have been selected by Mr. Aloke Lohia, the GCEO, with the
task of providing guidance and support to members when needed.
The members, in turn, gain valuable experience which will serve
them well as they rise within the company.

The program has already received excellent feedback from members,
including Puneet Saini, Vice President of Indorama Ventures Poland.
“The practical brainstorm on countless business issues were great,”
he said. “So easy and well-executed by team, and definitely a tactic
that will be using internally.” Throughout the training period, regional
mentors will merely facilitate the process rather than advocate for
certain solutions.
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“ BUILDING THE BUSINESS
| EADERS OF TOMORROW

i-Lead: lasvnisasavuyjuissaoluosuina

As EMEA mentor, Trevira CEO Klaus Holz highlighted
i-Lead’s impact on the feeling of solidarity within the

Indorama Ventures network. “Since IVL is growing fast
by acquisitions,” he said, “we are becoming a group of
individuals with different backgrounds, nationalities and
cultures. A program like i-Lead helps adapt the Indorama
Ventures culture within the organization with its core
values, mission and vision.”

Joel Saltzman, North America mentor and SVP of Indorama
Ventures Oxide & Glycols, added: “The most impactful
benefit was to see the team flourish in gaining significant
understanding of the North America region’s business as
a whole.”

The element of synergy was also cited by member Mark
Holden, Vice President of Operations at Auriga Polymers,
when declaring: “The i-Lead program has been the most
effective and rewarding development program | have
experienced in 25 years.” Indorama Ventures believes that
an internal culture of learning is essential for mature growth
over time, as well as a unified spirit within the company.
Our people are most assuredly our future, and thanks to
initiatives like i-Lead, the future of Indorama Ventures is in
safe hands indeed.
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yovavANSAv:ILLIWUTUIBUAU UnansuovusTnY dusvAUs:nou
dnAryuazuusnluoutnavovdulasiun  ouwoesa N1sSISU
Insvnns i-Lead Tunsvd o:ag1vnouBoludn sulasiun uwosa

d=pndulndoussvius:ansnwmealauunAdAnanw

i-Lead Mentors

Mr. DK Agarwal
Feedstock & PET Business CEO

Mr. Joel Saltzman
SVP of Indorama Ventures
Oxide & Glycols

| found the experience to be professionally
satisfying seeing these individuals come
together as a team and accomplish a
challenging objective together, learning
new skills along the way.

Mr. Tom Zaiser

Mr. Udey Gill
Fibers Business CEO

Mr. Tom Zaiser
CEO of FiberVisions

Mr. Klaus Holz
CEO of Trevira

Mr. Jochen Boos
MD of PHP Fibers

{1

Giving guidance when necessary
but encourage free thinking
and moderate towards
a mutually agreed outcome.

Mr. Jochen Boos
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RECYCLING
EDUCATION
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PROGRAM

Our company is strongly focused on the environment.

Last year, we developed a recycling education
program as the first CSR flagship project for the
company. It aims to promote waste separation
and recycling concepts with children, in addition
to increasing awareness and encouraging their
involvement in preserving the environment.

Our Corporate Communications team spent 2017
preparing and developing this environmental project,
and its first pilot activity was initiated in January
2018 at Wat Klong Mao School in Thailand’s Lopburi
province. The effort received assistance from
Indorama Holdings, which connected with the school
in order to set up a test run for the project.

Adulasiun uwosa 1snldlouazliRnoudrAtyduav
usadoutluognvuin TutAuuu s laweuunlnsvsii
AowgiSovnisslsiAallulasvnis CSR Kan (CSR
Flagship Project) lasvnisusnuovusdny laaiddan
UszavAioseusvAlRnguianosuldsunou§aunisaa
uanvazua:n1sslsiAa soufivwanduliinansdaousou
Tunisquasnundvuoadou

Uy 2560 nvunadoansovAnsyovisilanuinawo
Samsauua:weuulasvnnsi 1s11SUNaaovIanonssy
dnseviwonaaoulasvansifuasvusniuldouunsiau
2561 AlsvISaudanaovIL1 SvKIaawus doanisaduauu
91nUsen dulasiun loadvalunisygoaus:zaiuviuAuniy
TsviBau
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Why this project is being promoted
as our first flagship program?

Recycling Education was developed as the flagship
program for two reasons. First, its concept is highly
relevant to our business as well as the communities we
interact with. Second, when we collected information
about CSR activities from all of our entities, we
found that several of our subsidiaries had already
been teaching children in local communities about
recycling. We therefore anticipate that this program
will be a natural start to CSR for many subsidiaries.

Indorama Ventures’ entities have been involved with
many recycling activities in the past, and our previous
successes demonstrate our strength in this area.
Based on these experiences, we created this program
and the necessary teaching tools for children to learn
about the benefits of recycling.

rinlulasvastavidulasvnis CSR Kan
TﬂS\)ﬂ'\SllSﬂUO\)IS’]?

TasvnasiRnoaugaunassisiAadlasunisweauulu
lasvn1s CSR Kandogkqwa 2 Jo JousnAouudAa
vovlASVMSTAUIBOUTEVAUSSAOYOVUSENY 1a:yUBU
Als1Aveg JoRaov Ao 1IsSTWU3IUSEN{uIASoRaNaIKVD
TnsvnnsiRnonudununiSaulugusuiSovnisslsiAaog
udo Jvidviiusnlasvnistonolugaisudulunisvane

Tasvns CSR (Ugvusendue Tuindoussny (@

Auwuun KanaKkusavuzoy dulasiun uweosa [ada
rua:ddousouluionssudiunisslsinauinuie  Bv
WWudvna:noulRituiivoaunsvuovisalunisiidousou
Augusuta:AowgaunsslviAa doadszaunisaidv
nanoRlAsoUAUAVAUUIDEIVE1oUU  1STFVIAWUIUN
TnsvnnstiduwSounudonsiSaun1SaouRIkUN:audIRSU

lenosuwWoavIasuNsiSausUs:lastivovnissisiAa




lasvnslEnoug

1SovnssluiAa

Customizable Programs,
Easy Implementation

Thisflagship programwas designedto be customizable
for all companies within Indorama Ventures. Its materials
include colorful recycling guides, as well as many
practical, hands-on activities for students to play with
as they learn firsthand how recycling works. Any team
can implement the program according to how it works
best with each entity.

Any experienced team which is already accustomed
to teaching children can contact Corporate
Communications to receive teaching materials and
launch this program in their community. In addition,
companies can support the effort by requesting
educational books to give to schools in their
community as their first step. The program is very
flexible and simple to organize and set up.

Tasvansiivsuaauld vaacdonasunlu
Jjua

Tasvns CSR kandUalonalRuciazkuoaviuanuisn
Jsuwaaugduuuldanunoiuikuizaugoviciazusen(u
indodulasiun 1puwesa WavtAUNFon1sISauns
aoudovnisslsiAanladsaasauldIRUUSUIBa WAL

a:aonuazidocionisritviuvovucia:n Fodviasunoug

AladaasauBiRkuoaviufaulous:=noulUdoa KUvEo
nwaduaala syuuunonssulRnouguAdniSau souiv
FoUs:1nn3alo

nnKuoaviuauisasouaduayulasvaistla  kinldu
rUoaviundnowAUAaluniIsaoudniSaUaIUIS
vosugUnsaidonisaou la: SoUrRNAvNSSUAULUBUYOY
auvatuAIUaUald KSoKINAoVNISISUAUDEIVINE
fianunsaiSudoanisuoukuvdoniwyovlasvasirua
Isvisaulugusululdovaulauniu
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Recycling Education Materials Available
At Your Fingertips

Upon receiving a request, we promptly send the Recycling
Education materials directly to your site. Currently the
materials are only available in English and Thai. Please scan
this QR code or write to us at communications@indorama.net.

daciovosudodviasunoiugdunisslsiaa
Taodvvnaana

KuoaviuRauloaiuisaaunuasonslaal IWonsonuuuwosy
K$odv3IWduIKIsIA communications@indorama.net
Wiovosudonisidaunisaouldovnssisiaa Wouwnadoans
ovAnslasudoyaudoo:ddunisvadonsndugirsunisrii
AonssulUgvuciazKuoaviu

PLEASE SCAN
THIS QR CODE

BY CORPORATE COMMUNICATIONS
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OF LISTENING

Following the last article on active listening, this
article is about the importance of listening. Most
people think that they are good listeners but there
may be some discrepancies between what you may
think and how others perceive you as a listener. As a
rule of thumb, minimize your self-confidence and
stop thinking that you quickly know what others mean.
Across cultures, this issue becomes imperative.
You might assume that everyone thinks in the same
way, but they don’t. When hearing someone out,
don’t just say, “Fine, | get it.” Try saying instead, “ If
| understand you correctly, what you want is...” Then
repeat a summary of what you just thought you heard.
You may be surprised how many people do not catch
the hidden meaning in what people say.

The inspiration for this article came from hearing
people not truly listening to what is being said but
instead having ready responses that roll-off the
tongue no matter the topic of conversation. This is
very irritating for some. For example, you feel that at
some point in the conversation you want to point out
that you understand person B is unhappy at her job.
Listen for the rhythm of the conversation to find the
appropriate moment to broach this. Don’t do this:

YOU: “How are things going?”

Person B: “Great, | am really enjoying the work.”
YOU: “But you’re unhappy, yes?”

Person B: “No, | just told you...”

Preparing facts you need to communicate before the
conversation has started is fine but it is where you
insert them that is important.

Person B: “l so much like the weather in Bangkok.”
YOU: “And we are the world’s largest PET producer!”
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The next issue that seems to crop up a lot in
companies with people who are bright and quick
thinkers are constant interruptions. Usually, people
who interrupt frequently actually dislike being
interrupted themselves. They give the impression that
they are relentlessly bringing attention to themselves
and do not care much for the feelings of others.

Subordinate: “Boss, | just need to tell you something
has happened...”
Boss: “You want to complain?”
Subordinate: “No, | just...”
Boss: “You need to stop worrying.”
Subordinate: “No, you don’t understand, I...”
Boss: “I know very well what is happening
in my factory, you know.”
Subordinate: “Forget it.”

Interrupting is a weakness that any supervisor
should do their best to avoid. Listening to others and
considering what they really want to communicate
cannot be a guessing game. This does mean
developing the patience to keep one’s mouth shut
while employing active listening to encourage the
other person to speak. Try taking short notes on
the key points being made as this helps to prevent
speaking except when clarifying, where you can say,
“Hold on a sec, | didn’t catch that.” This actually
encourages speakers to see that you are taking the
conversation seriously. Never assume, and know the
importance of listening!
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uvEId A: “GusouoMAlUNSVINWY LIN”
Aeu: “uazisllugjwan PET snalkegigalulan!”
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SUSTAINABILITY

FROM RECYCLED BOTTLES?

aulhanadudronnuoawaladnslsinassoly?

The UK recycles 7.5 billion plastic bottles every year.
This trend exists across most developed countries,
which are comfortable using recycled bottles to
support a cleaner environment.

Traditionally, Thai people have been unaware of the
environmental benefits and safety of using recycled
plastic bottles. Therefore, we decided to explore
contemporary perceptions of recycling in Thailand by
asking 50 everyday Bangkokians, “If Thailand issued
a law enabling the use of recycled plastic bottles,
how would you feel about it?”

We found that:

- 60% of people felt comfortable with the high
standards of cleanliness and reliability that would
be expected to be used by the major manufacturers
of recycled bottles and packaging in Thailand, and
would support using recycled bottles.

- 40% of respondents said they would not drink from
recycled bottles or other packaging, due mostly to
concerns about cleanliness.

These results are encouraging and indicate that
people’s attitudes are changing in a positive way,
after being exposed to media around the world that
highlights a greener lifestyle.

The most common reason given for not feeling
comfortable drinking from recycled bottles was that
the participant lacked confidence in the methods
used in recycling. This result highlights the need
for transparency and education in Thailand on this
issue, as other developed countries in the world are
enthusiastic about embracing recycled products.

Besides Indorama Ventures, other leading global
brands like Coca-Cola, Danone and Evian are in the
process of switching to recycled materials for their
products in developed countries around the world,
and this trend should be encouraged as much as
possible. Many of the world’s leading brands have
already pledged to use 100% recycled materials by
2025 because all of them are aware that recycled PET
bottles are already perfectly safe.
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wadisooldlRiRusnUs:inAlnanosinisdnauodoyan
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ENVIRONMENTAL
INITIATIVES SHOW

INDUSTRY L

With Earth Day 2018 approaching, IVL is doing its
part in the fight to end plastic pollution worldwide.

The Company’s large-scale manufacturing, recycling
and material sourcing initiatives have yielded
excellent results in recent years. As a result, IVL is
now recognized as an industry leader through its
inclusion in the Dow Jones Sustainability Index, and
by organizations such as EcoVadis, the CDP, and
a host of other environmental watchdog groups.

We at IVL define sustainability as ‘business growth
with positive environmental and societal continuity’,
by weighing every action against the Triple Bottom
Line of Profits, Planet and People. IVL consistently
works to ensure that these three values are in
alignment, resulting in improvements up and down
the supply chain.

For example, advances in R&D have allowed IVL
to reduce the weight of recycled PET bottles and
preforms, while keeping the same strength and
quality. The material savings from such efforts have
been considerable, with this reduction process
responsible for saving 651 tons of material in 2014 -
a number which increased to 3,796 tons in 2016.

Logistics has also been a major focus for IVL, with
the company making great strides through innovative
placement methods. Manufacturing facilities are
frequently close to material suppliers, ensuring
maximum efficiency by largely removing the need
to transport essential goods to the factory over long
distances. In addition, rather than shipping such
bottles around the world from a centralized location,
IVL has built production plants inside the countries
that represent its major markets.

—ADERSHIP
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Such forward-thinking efforts have led to significant
savings of time, energy and material. In 2014, IVLs
logistics reorganization allowed the company to send
267 fewer container shipments to the Philippines,
Ghana and Myanmar alone. In 2016, 1,027 container
trips were saved. These actions alone mean a
reduced carbon footprint of over 1,400 tons annually.

Recycling makes IVLs environmental impact even
cleaner, and the company has shown dramatic
improvement in its recycling business throughout the
decade. From a modest 4,000 tons recycled in 2011,
production increased to 398,000 tons in 2016 and the
number is still climbing higher. IVL has recovered and
recycled half a million tons of discarded PET bottles
since 2011, as part of its commitment to sustainability.

Initiatives toward recycling alone have led to a
recovery of an estimated 1.8 billion euros, and bring
other benefits as well. For every 1,000 tons of PET
recycled, 10-15 new jobs are created in the waste
management sector. By this measurement, IVLs
recycling program has indirectly resulted in 4,000-
6,000 new jobs so far, and is set to create many more
in the future.

Despite these advances, there is still room to improve
and innovate. IVL continues to work on developing
cleaner materials and methods to meet ambitious
environmental goals in the years to come. With its
ongoing commitment to sustainable values, IVL
provides both the materials and the leadership for a
brighter tomorrow.
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In April 2017, Indorama Ventures acquired Glanzstoff
Group, the leading manufacturer of fabrics for tire
rubber, as well as technical yarns and cords for high
performance tires in European countries. As a result,
Indorama Ventures has become the owner of factories
in Czech Republic, Luxembourg, and Austria. The
previous issue of The Beacon introduced you to
several attractions surrounding its factory in Czech
Republic, and now we are taking you to gorgeous
Luxembourg, where the Glanzstoff Industries’
Textilcord Steinfort S.A. is located.

Woldouunau 2560 usdn dulasun uwosa Ao
fioN1soINNEUUSEN Glanzstoff Group WJwaadaadvno
dassugnvsaaud wa:  laudiaasuusvanvsaauc
aussau:zgvlunddglsy n1sidndonsvd  rinlRUSEN
sulastun uwesa  WudvovAcnsiuansistusgidn
anwulosn uazooansy ludnaans The Beacon 1dun
ud2 1snlauuztnanufnovifaokanausvsous lsvvulu
ans1seusdnluuas  Tuidudisnozvowarinudunivlug
UszinAgakgodvanisuidsn  duilluidvgovlsvviu
Textilcord Steinfort S.A. kvluusdniungu Glanzstoff

A tiny but wonderfully cosmopolitan country situated
between Germany, France, and Belgium, Luxembourg
is home to a dazzling collection of charming houses
and historical monuments, including a few splendid
castles that are well worth exploring. Covering just
2,586 sq.km., Luxembourg is also rich in culture,
speaking three official languages: French, German,
and Luxembourgish.
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AuATLANISIAUNIVIUIRE OB




BY CORPORATE COMMUNICATIONS

The Glanzstoff factory is located in Steinfort, a
small town in the canton of Capellen in the west of
the country, just a 20-minute drive away from the
Luxembourg City, the country’s capital. Highlights
of Luxembourg City include the district of Grund,
where you can simply take an elevator down to reach
a 12th century commune. Alongside the nearby
Alzette River is the famous ‘Casemates Du Bock’,
a thousand-year-old fortification that is presently
situated deep underground.

The town of Vianden is another cultural and historical

gem, featuring the Romanesque Vianden Castle as ¥ GLANZ2STOER 'S

well as the excellent Victor Hugo Literary Museum. PLANT

The small town of Bourscheid is home to the delightful
Bourscheid Castle, which was once a wooden fort

but was later transformed into the stone-built Gothic- Al i

Romanesque landmark overlooking Sdre River.

Now that you know more about mesmerizing

Luxembourg, stay tuned for the next destination!

Tsvvuvov Glanzstoff Aveodnidovalaiwosn Wovidne
Tuwanisunnasovuov Capellen Nva:zsuanyovds:ing
laaldloanaunivus:uieu 20 uni Wolufividovkaow
unsanwugsnsulluidvyovaniufnoviiaoflaaidu
TauA gnu Grund yusuIAUAEaTaAOSSUA 12 AunRoVIRED
anuisnavawrlagaisonndoloviWoulnkyguiu  ua:
i@ausy Casemates Du Bock UouUsnnisirnuAonendn
1,000 U Advegjidauudh Alzette TuusioruiGeonu

Wov Vianden 1UudnidovigaulUdoadcuusssy a:
Us:30Fnaas o1 Usnan Vianden Ragvanuanidoanssy
Isunwan wwsneuriosseunssuwov Victor Hugo Unigeu
WusnawSov ta: UsnaniAnun Bourscheid Castle Alidov
Bourscheid Bvidugasidowidn Stre Tuedausianniine
agwonnly uazwWaaunBdaaruoanlnsa-Tsuwar

fivaouldniugsnu Avo:lagdnAuaniufinovifaslu
Us:tinAanisulisnundudnkanaiky 9arunansvciolu
voviso:lUidausuilku odrduaaaiunululdurinuzn:
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BALANCE

30

OFFICE YOGA P

A lan:r(aluoowie

SEATED
BACKBEND

Uvouda(Udrvkav

How:

Sit straight with your arms up in a
Y-shape. Exhale and look up, stretching
your chest and back. Then release arms
to your sides.

uveoasviiatwunvoontdusddd Y kialo
2on LovIuduuu vruzIdasnuligdaonua:
Kav 91NUUYUAVTIIVEIAD

Helps:

Circulation, Spine, Lung capacity.
naslkaldaulara, ns:QnAUKAY,
aussaniwdoaq

WRIST
RELEASE

uiounanadoiio

How:

Press fingertips back toward your
shoulder, then forward to your wrist.
Switch hands and repeat. Then raise
arms and shake your wrists up & down,
and side to side.

nadanadodolUdvdurdoun  onndudia
unRFododvrN WA UTiodnAuLazinEn
onduanuuudu  a:Uadoldoduavuaza:ua
oonlUaudnv

Helps:

Release tension.
natanauidousiorudolo

FORWARD

FOLD

n1@anuad

How:

Relax your knees and let gravity fold
your body over. Hold for 20 seconds,
swaying side to side.
wouna1aRaINVaoVAUTBISLITUGIY
dovavAultudoavul AvAnUuld 20 Suni
undvdaluaudaviuun

Helps:
Neck, Shoulders, Blood Circulation.
Ao, Rolkaaovanu, s:uulkaldaulaiRa
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How:
Sit up straight and inhale. On the exhale,
grab an armrest and twist to one side.
Breathe, then do the other side.
uviacoasvuazkialodn udvKo:A
rnalooonlFduIBUIMMBudoTacalUsn
aukdv kralouazrindrdnasvdndiu
Helps:

Back, Digestive System.

HKav, StUUEDEDIKS

DESK SHOULDER
OPENER

rnndul@:iWarolka

How:

Stand and touch your desk with both
arms. Stretch your shoulders by putting
your head down.
dunazl3uguaovdnvsuld: darolkany
aovdv laaAuroludiuanv

Helps:

Shoulders, Back.

Kolkdaovdnu, Kav




BREATHAIR®

An Air-permeable and Lightweight
3D Structure

A new solution for innovative cushion materials

CONFIDENCE IN TEXTILES %
14.0.49182 HOHENSTEIN HTTI
Tested for harmful substances.
www.oeko-tex.com/standard100

o o * Mold prevention due to high breathability
Excellent Hygiene Properties . .q ccqvacterial growth
* Mites cannot propagate well
» Easy to wash and dries quickly, since it is highly water
repellent
« Suitable for ozone sterilization
» Easy to handle and maintain due to its light weight

BREATHAIR® is a continuous filament loop structure that
effortlessly meets the high SEK Standards issued by the
Japan Textile Evaluation Technology Council (JTETC)
regarding anfimicrobial and deodorant functions:

For more information, contact
PHP Fibers GmbH

Industrie Center Obernburg, 63784 Obernburg, Germany
Frank Leymann Q
vV E N T U R E S

Email : frank.leymann@php-fibers.com
www.php-fibers.com
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On our journey,
we celebrate each success as a joint effort.

ROBe=CO

Silver Class 2018

ROBe=CO

Industry Mover 2018

S

Indorama Ventures Public Company Limited

75/102 Ocean Tower 2, 37th FI, Sukhumvit Soi 19 (Wattana), Asoke Road,
Klongtoey Nue Sub District, Wattana District, Bangkok 10110, Thailand ND RAMA
Phone : +66 2 661 6661 Fax +66 2 661 6664 Q
V E N T (¥ R )

www.indoramaventures.com



